Choose to Protect” Survey

Novavax, in partnership with HealthyWomen, commisioned the Choose to Protect™ survey, conducted by The Harris Poll, which focused on
understanding the perceptions of and attitudes about COVID vaccination decision-making, motivations for getting vaccinated, and education
gaps among 1,005 adults aged 45+ who are responsible for their household healthcare decisions and also received the COVID vaccine.

Adults aged 45-54 were most likely to say they are the primary
decision-maker for someone else when compared to older adults.
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Overall, 84% of survey
respondents indicated
that they discussed
their vaccination
options with others
before making a
decision, primarily a
healthcare
professional.
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While COVID fatigue has been widely reported,*
survey respondents aged 45+ still recognized the value of vaccines.
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A significant portion of adults 45+ felt a duty to get the COVID vaccine
for their loved ones and the betterment of society as a whole.
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81<y agreed that being vaccinated against COVID gives them peace of mind when spending
O time with their family members, especially around the holidays.
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While there is interest in learning more about vaccines,
there were still gaps in knowledge.
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Talk to your healthcare provider to learn more about how to protect yourself
and your loved ones this fall and winter season. Visit www.ChoosetoProtect.com
to learn more about your vaccine options.

Choose to Protect™ Survey Methodology

‘The research was conducted online in the United States by The Harris Poll on behalf of Novavax and HealthyWomen among 1,005 U.S. adults aged 45+ who play a substantial role in healthcare
decisions for their household and have received at least the primary COVID vaccine series. The survey was conducted September 7 - 14, 2023. Data are weighted where necessary by age, gender,
race/ethnicity, region, education, marital status, household size, household income, and propensity to be online to bring them in line with their actual proportions in the population.

Respondents for this survey were selected from among those who have agreed to participate in our surveys. The sampling precision of Harris online polls is measured by using a Bayesian credible
interval. For this study, the sample data is accurate to within + 4.5 percentage points using a 95% confidence level. This credible interval will be wider among subsets of the surveyed population of
interest. All sample surveys and polls, whether they use probability sampling, are subject to other multiple sources of error which are most often not possible to quantify or estimate, including, but not
limited to coverage error, error associated with nonresponse, error associated with question wording and response options, and post-survey weighting and adjustments.
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